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What is  Web 2.0 

o The second wave of the Web 

o A paradigm shift from information to communication and 

entertainment 

o Web 2.0 is participatory 

o Not just easier to share, but to create (prosumer) 

o User data is captured and relationships maintained via 

technology 

o Combining web content  
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Two Generation of business models 

Web 1.0 

centralized intelligence  

Web 2.0 

collective intelligence 
 

DoubleClick 
For large websites, banner and popups for 

publisher and ad-agency 

AdSense  
For single page, minimally intrusive, context-
sensitive, consumer-friendly text advertising 

Ofoto 
online photography service, Kodak Gallery, 

photos are deleted if users do not order prints 
after a certain amount of time 

Flickr 
image hosting with collaborative categorization 
via tags 

Akamai 
Content delivery,  

e.g. mirroring leaving the same domain name, 
more server to improve service 

BitTorrent 
Collaborative (P2P) file sharing, every client is 
also a server, files fragments from multiple 
locations, more people to improve service 

Mp3.com 
A music-sharing repository 

Napster 
P2P file sharing service 
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Britannica Online 
general knowledge English encyclopedia 

Wikipedia 
multilanguage free encyclopedia built 
collaboratively using wiki software 

personal websites 
personal  content published on the Web 

on HTML via FTP  

blogging 
personal  diary consisting of posts, often themed 
on a single subject, commented by readers 

evite 
website for creating, sending, and managing 

online invitations 
Upcoming.org and EVDB 
social event calendar contributed by user 
communities 

domain name speculation 
identifying and registering or acquiring 

Internet domain names with the intent of 
selling them later for a profit 

Search engine optimization 
improving the visibility of a website in search 
engines 

page views 
a request to load a single web page, 

used in internet based marketing/advertising 
cost per click 
advertisers pay the publisher when the 
advertisement is clicked (sponsored ads) 

screen scraping 
programmatic collection of visual data from a 

source, e.g. capturing bitmap data from the 
screen and running it through an OCR engine 

Web Services 
software designed to support interoperable 
machine-to-machine interaction over the Internet 
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publishing 
to publish enough content to keep pace with 

the user demand 

participation 
get the community to participate in the 
development of the content they want and need 

content management sys 
to allow publishing, editing, and modifying 

content from a central page 

wikis 
a website whose users can collaboratively add, 
modify, delete content via a web browser using  
simplified markup language or rich-text editor 

Directories (taxonomy) 
files arranged in a hierarchical structure or 

classification scheme 

Tagging (folksonomy) 
classification derived from the practice and 
method of collaboratively creating and managing 
tags to annotate and categorize content 

stickiness 
content published on a website, which has the 

purpose of getting a user to return  

Syndication 
content (blog entries, news headlines, audio, and 
video) published in a standardized format (RSS) 
including full or summarized text plus metadata 
so as to be  automatically read by many sites  

Yahoo! (origin) 
catalog, directory of links 

Delicious 
social bookmarking 

... ... 
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Social Networking 

o Blogging and Multimedia sites 

providing personalized information 

used and shared by communities 

o Social Networks are communities of individuals linked by 

common interests, accessing, gathering, creating and sharing 

content. 

o Social Networks combine web searching and personal 

recommendation 
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Recommender 
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o A Filtering system predicting the user preference of an 

unconsidered item or social element. 

o A Recommender uses the characteristics (content-based) or 

the user's social environment (collaborative filtering). 

o Amazon recommends additional items based on what other 

shoppers bought along with the currently-selected item 

o Pandora Radio takes an initial song and plays music with 

similar characteristics, refining via the user feedback. 

o Netflix offers predictions of movies that a user might like to 

watch based on the user's habits and the characteristics 
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Customer reviews 
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Customization 
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Online Opinions 

o Trip Advisor : user 

reviews are of great 

value 
o Users opinions and 

content become 

part of the sales 

process 
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Mobile Web 

o smart phones are an online 

means for accessing the Web 

o People use smart phones as a 

guide and an assistant (e.g. 

satellite navigator) 

o Mobile payments 

o Twitter (micro-blog) 

o Cameras/phones use GPS reader to auto tag images 
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The Future 

o Semantic Web 

o Context-awareness 

o Pervasive computing 

o Software agents 

o Emergent paradigm 

(Web 3.0) 
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Internet of Things  

o objects seamlessly integrated into the information network 

o objects are active participants in business processes 

o services interact with smart objects over the Internet 
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Mobile Service Recommender  
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Context aware museum (London) 

 



17 of 18  

 

 

 

 

  

 

Web 2.0 

landscape 
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Workshop on Web 2.0 and tourism 

o Impact of Web 2.0 technology on tourism demand/supply. 

o Web 2.0 for the tourism and travel industry. 

o The Internet, Web 2.0 and The Tourism Industry. 
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